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12 new sites opened in 2024 vs 6 in 2023

High proportion of Greater London sites (8)

Investment in Tech & Data to deliver the Next Chapter 

growth initiatives

Maintenance & enhancement capex spend of 5% of revenue 

in 2024 (2023: 5%) as we continue to invest in existing sites





• Combined £90m facility:

• £45m of Term Loan and £45m of RCF

• Maturing in June 2027 (plus two 1-year extension options)

• Existing tier 1 banking syndicate remains in place; equal share 

(HSBC, Barclays, NatWest)

• Improved interest terms – min. annual margin of 2.75% (was 2.85%) above SONIA

• Quarterly financial covenant tests on Adjusted Leverage  and Fixed Charge Cover

• Adjusted Leverage < 3.0 times 

• Fixed Charge Cover > 1.5 times

• Terms permit distribution of surplus cash flow to shareholders
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